
CAMPAIGN AGAINST THE ART-MARKET

point of no return

imminent danger
to art market

abrogation of tax-deduction
legislation

foothold in media foothold in art schools

“debunking” of art
production

DEFECTION FROM ART-MARKET CAMP

skepticism and questioning of exhibitions

defection of artists from
this sort of production

defection of artists from gallery middlemen
(e.g. Hirst/Sotheby’s)

inability to convince “established” media
(e.g. subvision ‘09)

inability to attract hipsters

OFFENSIVE MEASURES

alternatives
(e.g. Colab, 
the thing, WSW
BdP)


